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ACCIDENT REPAIR CENTRE & GENERAL SERVICING & REPAIRS TO ALL MAKES & MODELS

BMW, MERCEDES, VAXHAL, HONDA
VOLKSWAGAN, NISSAN, FORD

"~ ACCIDENT REPA ALISTS /T Bevei_esfeh 610G Q686D QbhHSTEUD
- 4 8 MGG UTHETS & (hSS CeUmcLHETHES
GG B Ceyenow @67 &L

o AUHOD it

51a Milton Avenue, Eastham, London

o FULLY EQUIPPED M. 0. T. & ACCIDENT REPAIR CENTRE
o INSURANCE REPAIRS WELCOME o RECCVERY SERVICE
o APPROVED INSURANCE REPAIRERS o COURTESY VEHICLE AVAILABLE FPR MOST REPAIRS
o PROFESSIONAL, FRIENDLY SERVICE AND ADVICE o COLLECTION & DELIVERY WITHIN THE LOCAL AREA

£ 10.00 Off
Your '
M.O.T. =

TEL: 020 8470 4789 FAX : 020 8472 2247

www.capitalautos.com ...
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Dan's TopTenTips for Short Film Makers

SOME IMPORTANT TIPS THAT CAN MAKE YOUR
SHORT FILM THE BEST IT CAN BE

Here is a list of some of the most important elements to
keep in mind when making a short film. Following these
guidelines will help you avoid the more common pitfalls.
While these are only suggestions, they will almost certainly
improve both your film and your filmmaking experience.

1. Make sure you have a story worth telling

Would you sit through the short film if someone else had made it? The
answer for a surprising number of shorts is No. Ask yourself this ques-
tion before you even start writing the script.

2. Don’t start production without a budget

Films, no matter how simple, cost money -- and money is always lim-
ited. By making sure you have a budget (a simple spreadsheet will do),
you can decide in advance where you want to spend whatever money
you have. Without a budget, you can almost guarantee that you will
either spend more money than you plan, or end up without the finished
film.

3. Get all clearances before shooting

You need, need, NEED releases from actors, music/artwork contribu-
tors, and anyone else who produces content that appears in the film
Getting clearance signatures before the shoot is simple and takes you
moments. After the shoot, it can be difficult to impossible. Don't get
caught, do it now.

4. Make the film shorter than you want

Writer/directors always often leave things in the movie that the audi-
ence can really do without. It's so painful to trim away things that were
difficult to shoot. Make sure you do it. Your audience will thank you.

e

5. When using non-professional actors, cast with personality

| believe bad acting is so common in short films because people are
asked to play characters that don't resemble their personalities. A dirt-
poor professional actor can portray the swagger and confidence of a
billionaire — but most amateurs can't. If your lead is an anal-retentive
tightwad, don't cast a slovenly slacker to play him.

6. Invest in good sound

Bad sound makes many short films (even ones with good stories) un-
bearable. There are no real replacements for a decent boom mike. Beg,
buy, or borrow one and it will triple the chances your film will be watch-
able.

7. Fix it now, not in post-production

Without Digital Domain or WETA working for you, most post-production
fixes don't look/sound very good and take A LOT of time. If you have a
mistake in framing, dialogue, or anything else that can be fixed on the
shoot, do it!

8. Don’t zoom in a shot

Don't touch that zoom switch! A really good cameraman can make a
zoom look OK. In almost all cases, though, using zooming is the hall-
mark of a sad effort. If you need to push in on a subject, use a dolly,
camera glider, or a cut.

9. Know the indie/short film clichés

The most common clichés include using dream sequences, many dis-
solves/wipes, long credit sequences, or waking to a ringing alarm clock.
There even seem to be a few websites devoted exclusively to citing
indie/short film clichés. Know what the clichés are so you can make an
intelligent choice on whether to use them or not.

10 Unless you're shooting on film, avoid night exteriors
Darkness is the enemy of most camcorders. You'll become acquainted
with noise, color shifting, definition drop-out, and more if you choose to
shoot at night without a medium size lighting package. It's usually a lot
easier to change the script than deal with all these problems.

Screenwriter Jumpstart Poster by Dan Rahmel
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Suchandrika Chakrabarti

Short films:

s c 2

‘An art form in themselves’

Filmmakers Matthew Jones and MJ McMahon want to make
short films a viable alternative to just wandering down to
your local Odeon (1).

The philosophy underpinning Bitesize Cinema is an
ambitious one: ‘for too long short films have remained the
forgotten art form; a consistently underrated medium that
has never been given the exposure it demands. Bitesize
Cinema is about exposing that art form to the masses.’ By
presenting the best of international shorts, they hope that
these films will eventually ‘sit alongside feature films at
cinemas’.

Screenings, which recently took place at the Curzon
Cinema in Soho, London, are are currently moving around
the UK, include some of the most award-laden short films
from international festivals. The current selection, the
Spring 06 Films, includes A Message from Fallujah, a
horrifying glimpse into war-torn Irag that won ‘Best of the
Fest’ atthe LA Short Film Festival; and Antonio’s Breakfast,
a 15-minute look at the life of a teenage boy, which won
the 2006 BAFTA for Best Short Film. The people behind
Bitesize Cinema are also involved in making short films
themselves: the creative manager, Matthew Jones, is one

g

of the produ-
cers on Upco-
ming short
film, Hawk,
and its dire-
ctor, M J McMahon, has had his previous effort, Southside,
screened by Bitesize Cinema.

The project began back in 2003 ‘in bars’, with six recent
graduates who were keen to get their short films screened.
Apart from festivals, they found nowhere that showed short
films on a regular basis, so the logical conclusion was to start doing it
themselves. After eight months of screening short films in a Soho bar,
they were invited over to the Curzon Cinema in Soho by the manager,
and have made it their base ever since. Meanwhile, they have been
steadily spreading to other cities such as Cardiff, Newcastle, Edinburgh
and Glasgow, where they take their short film selections after the
premiere presentations in London.

Jones attributes part of their success to the fact that digital film
distribution is now becoming more popular throughout the UK: ‘50
cinemas now have digital projectors, and this makes it cheaper and
easier to get films out there’. McMahon agrees: if short films can look
as stylish and high-quality as feature-length ones, the audience is more
likely to see them as just as worthy of a trip to the cinema.

BVIMBREAM -2009  EE E R E N NN EEEEEEENEEEERENROE




Ve are a friendly and professnonal solxc:tor f
| in Essex covering most areas of Iaw. |

Qur services include: |
@ Commercial and residential Conveyancing
B |rnmi_g-ration and asylum @ Criminal litigation
Employment ® Business c'ontracts' '

Email: sonny@scudamoresdsolicitors.co.uk

E B EEEEEEEEEEEENEEEEEREREIVIMBAM-2009 B




Certainly, the trailer for McMahon's Hawk is very striking, dramatic,
and has the feel of The Lord of the Rings films. It has become the first
short film trailer to be distributed in cinemas across the UK, as well as
featured on television, and owes much of its feature film-like look to
digital facilities (2). As McMahon says, ‘it's almost as though there’s
this invisible rule: you're not allowed to promote short films’. However,
since the British Council is now giving out £250,000 digital projectors
to promising young filmmakers, access to state-of-the-art technology
has become easier. This means that short filmmakers can now compete
on a more level playing field.

The Bitesize Cinema organisers have great
hopes for the filmmakers that they work
with. As Jones mentions, ‘everyone started
this way, Lucas, Spielberg, they started with
shorts. You might just see the next big thing
here’. The talent and determination of the
people behind these films certainly stands
out. For instance, the American makers of
Cuco Gomez-Gomez is Dead, part of the
Spring 06 selection, had no budget, and the
cast doubled up as the crew. After having
made the official selection at numerous
festivals, including Hong Kong, Manhattan
and San Diego, this visually stunning black comedy has reached our
shores, The story of its making shows the growing ‘democratisation of
filmmaking’, Jones says, and it is exactly these kinds of artists who are
celebrated by the Bitesize Cinema screenings.

Showing filmmakers of all nationalities is an important part of the
Bitesize Cinema manifesto, and Jones and MJ McMahon are going on
their next scouting trip in May, to the Cannes Film Festival. The six members

i
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of the Bitesize Cinema committee will sit through ‘hundreds and hundreds' of
shorts, and then take turns in presenting their favourites to the rest of the
panel, with the hope of eventually showing the film back home. Jones admits
that there are arguments sometimes, but that is generally a good sign, because
‘that’'s someone’s opinion, there’s something to talk about’, and much to
interest the prospective viewer.

This is the main reason why going to see short films should be just as easy as
catching the latest blockbuster. Bitesize Cinema events are ‘conversation-
generating’, and give more food for thought than your Scary Movies or Mission
Impossibles. The five shorts that form the Spring
06 Film collections are excellent examples of
this. The films are all impressive to look at, and
ambitious in their themes. Yet they maintain just
enough ambiguity so that the audience is left
still puzzling over the piece afterwards. In Lucky,
the tale of an AIDS orphan, the reasons for the
protagonist’s situation must be inferred from
clues; the timescale of events in A Message from
Fallujah has to be thought through again after
viewing in order to grasp the full meaning.
However, it is the incomplete portrayal of an
intergenerational encounter in A Supermarket
Love Song, both laugh-out-loud funny and
quietly disturbing, that caused the most fervent post-screening discussion;
not something you always hear upon exiting your local multiplex.
Suchandrika Chakrabarti is working as an intern at spiked. Visit the
Bitesize Cinema website here.
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(1) Stephen Daldry, quote on Bitesize Cinema website
(2) Trailer can be seen at Hawk the Movie
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1. uenefl&saLib K.Srikanthavel (Srilanka) (30.00 Min)
2. The Magical Hole Sevvanthy (Sri Lanka) (08.00 Min)
3. Ash Tray Srinivas Kavenayam (India)  (05.30 Min)
4.  (Pps6D HTET J.Sylajan (Srilanka) (08.00 Min)
5. Knives J.P.J.Anantharaman (SriLanka) (08.00 Min)
6. The Noon Mujeen (Sri Lanka) (07.00 Min)
S Geuanen
7. ud S.T.Imayavarman (India) (09.30 Min)
8. oo V. Anuja (France) (03.00 Min)
9. Vanni mouse ‘Tamiiam’ Subas (Norway) (09.00 Min)
10.  Still Life Kuvera & Nelson (London) (14.30 Min)
11. The Body P. Jeevantha (Sri Lanka) (13.00 Min)
NBags sl d

12. Qeaisst sumpeyd QefllGs giemwuwl...
Jaffna Jaipur Centre (Sri Lanka) (30.00 Min)
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® Qasneu allBHSleTT 2_eny: Hh. erav. GlaFeOaImeyT
® Qgifley QauwiulL UL RSEnpsE allhe aUPRIEe
® Hevif) 2_smy  @UMTENEUWITENIT S(HS S

(Screem presentation: Ragam Productions)
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Best Child Artist
Kalaiyoli Mutthaiyapillai Memorial Award

_Our Sponso _

. Sponsored by Mrs. Meena Nithiananthan :
Best Actor : Tilko !istates
Mr. K. Kandasamy Memorial Award ' Capital Autos
Sponsored by a well wisher *
Kumaran Tours & Travels
Best Script Writer *
Mrs. N. Sivagengai Memorial Award Ragam Productions
Sponsored by Mr. N. Sabesan *
Scudamores Solicitors
Best Cameraman *

Mr. A.J.Canagaratna Memorial Award Party Paradise

Sponsored by Mr. R. Pathmanaba lyer FEe Soma & C; Soliciiors
: *
Best Director ;
. . | Select Estates & Lettings
Mr. S. Yogarajah Memorial Award | | x 9
Sponsored by Mrs. S. Yogarajah | ‘ Jeya & Co. Solicitors
L | *
Best Film(Exile) ' Mr. S. Jeyakumar

Mr. A. Ponniah Memorial Award
Sponsored by Mrs. J. Arunagirinathan

elbuLD GEHTLTYSEEHEE::

VIMBAM, 4 Burges Road,

London E6 2BH, UK

Tel: (+44) 20 8470 7883, (+44) 20 8471 5636

Mobile: (+44) 7956 490 694, (+44) 7533 147 276
E-mail: wmbam@aol com
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’"‘“j Best Film Audience Award 2009
Mr. S. Sivapathasundaram Memorial Award
Sponsored by Mr. S. Perinbanathan
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Humanitarian Action for éri”.'l..ahka

Contact details:

E-mail:: hasl@hotmall co.uk Telephone Nos. 07904 088 803; 07940 5
' Make ch'?-'ques payable to: Humamtarlan Actlon for Sr|
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: e ¢ THEGUELD OF LETTING
RO, ; t & MANAGEMENT
bt LETTINGS \
EXCELLENCE MORTGAGES '
With over 20 years of experience in the East London Property market,
Tillko Estates offers you a wealth of experience & insight

Residential & Commercial
Sales Lettings

® Business Transfers ® Mortgages @ Investment Properties
@ LANDLORDS- PrOVISIONAL TENANTS AWAITING @ DSS TENANTS WEL COME
PRIYA

BANCQUET HALL
Now Open in East Ham
Two beautifhl ialls are available. Upto 250 dining seats each fiall.
To celebrate your functions in style at best possible prices.
Call us on - T;: 020 3472 0029 M: 07766 703 00
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SrdwnbSpeta Hoaball uGHsafEId aluTuTy STUMTRISMET aMmSa)b sib®ealb C1STLTY GlET6TEnHMISET(M: 07957 400 777)
www.tilko.co.uk ftilkoraj@ychoo.com
Accommodation in Srilanka: Enjoy your stay at Tilko Holidays hotels in Jaffna and Colombo

Stratford ~ EastHam-T: 020 8472 0029, F: 020 8503 7661 70/6 KKS Road |
T: 020 8503 1999 213 High Street North, East Ham, London E6 1JG Jaffna, Sri Lanka
F: 020 8503 0999 : eastham@tilko.co.uk T: 0094 21 222 5969
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